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INTRODUCTION

As the 3rd largest export market for perfumery and
cosmetic products, Hong Kong is vital for Australia.
Demand for Australian beauty products remains strong
in 2018. Australian cosmetics exports to Hong Kong
were valued at A$99 million¹, representing 11 per cent
of total exports.

Hong Kong remains a glamorous shop window for
showcasing international brands. And it explains why
Australian consumer brands continue to begin in Hong
Kong and expand throughout the region. The city is
an ideal platform to establish a reputation and to build
brand equity before tackling the mainland market.

With a wealthy population of 7.5 million² and a GDP of
US$ 364.8 billion³, Hong Kong is a large, high-value
and expanding market for Australian beauty and health
products. It also boasts low trade barriers and a strong
luxury market making it a strategic trading centre and
sourcing hub for consumer products in the region.

Hong Kong is an extremely competitive market.
Australia’s competitive edge is its positive reputation
as a supplier of high quality, environmentally friendly
and safe cosmetics, skin care and health products,
particularly in the natural and organic skincare
categories.

Hong Kong is also an excellent testing ground for
international products entering the region. The
city offers an attractive retail environment for local
consumers and overseas visitors due to its zero sales
tax and broad diversity of authentic products. Local
consumers have significant spending power and
are keen to try new products. The market is further
strengthened by the huge number of consumers from
China who shop in Hong Kong, with cosmetics and
skin care items a key focus.

If your company is looking to export from Australia
and to visit Hong Kong and Macau, Austrade’s team
of English and Chinese-speaking business advisers
in Hong Kong is ready to assist you. You will find the
contact details of our Austrade Hong Kong team at the
end of this guide, please do contact our team.

Hong Kong is also a popular travel destination. Last
year, 65 million visitors, including over 51 million
mainland Chinese⁴, came to Hong Kong. These
visitors are significant contributors to the city’s retail
market. The city acts as an important showcase
market for the North Asian region and also a gateway
to the Chinese market.

I look forward to seeing you in Hong Kong and Macau.
Sincerely,

Gareth Simpson
Trade and Investment Commissioner
Austrade Hong Kong and Macau

1 Australian Bureau of Statistics on IHS Markit 2018, September 2019
2 Census and Statistics Department, Government of
Hong Kong SAR, Hong Kong in Figures, April 2019
3 Hong Kong Trade and Development Council, 2018
4 Hong Kong Tourism Commission, Tourism Performance 2018
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OVERVIEW OF
DISTRIBUTION
CHANNELS
IN HONG KONG

Department stores
> High-end Beauty Counters: Stores normally stock
international, high-end and branded products
> Consignment counters: Majority of these are
Japanese–style department stores, stock internal,
medium to high end branded products

Beauty specialty stores - for all price ranges.

These stores are still selling parallel-imported brand
name products, but are progressively seeking new and
mass product lines to reduce their parallel imports

Pharmacy stores

With virtually no local manufacturing,
Hong Kong’s beauty product needs are
overwhelmingly met by imports. Hong
Kong has a sophisticated retail sector for
the sale and distribution of health and
beauty products.
There are a number of different channels
for Australian suppliers to access retail
outlets depending on the type of product
and the target consumer sector. While
some high-end department stores and
beauty specialty stores are happy to deal
directly with suppliers, these are usually
in smaller quantities and are focused
on specific target products to their
demographics. Larger scale retail outlets
traditionally rely on distributors and agents
to help source and supply products.
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> Health & Beauty Care Chains (combined with
pharmacies) – over 600 stores mainly for middle
and mass-market products. However, these chains
typically demand high listing fees and 35-50 per cent
retail margin
> Independent Pharmacy drug stores – for mass
products. Conveniently located at the street level,
these drug stores are primarily retailing personal care
and pharmaceutical products

Supermarket chains – low-end/mass products,

tendency towards private labels

Multi-brand stores – for middle to high-end

ranges. They may also play the role as importers
and also distributors to import products directly
from suppliers

Health and organic stores – medium to
high-priced range. Focused on chemical-free and
organic product lines, most of them meet international
organic standards
Australian brand stores – standalone brand
stores offering experiential aspects to consumer

e-Commerce platforms – local retailers
deploying O2O and e-Commerce platforms for
imported goods

HONG KONG DISTRIBUTION
CHANNELS FOR BEAUTY AND
HEALTH PRODUCTS

Australian
Suppliers

Distributors /
Agents

e-Commerce
Platforms

Australian
Brand Stores

• Aesop (10)
• Blackmores (1)

Department
Stores
(59)

Luxury
Beauty
Counters
(10)

• Facesss (3)
• Harvey Nichols (3)
• Lane Crawford (4)

Consignment
Model
(49)

Beauty
Specialty
Stores
(398)

• Bonjour (39)
• Colourmix (82)
• Sa Sa (270)
• Angel (3)
• Aster (4)

• AEON (9)
• CitySuper / Logon (21)
• Sogo (2)
• UNY / APITA (2)
• WingOn (4)
• YATA (11)

Pharmacy
Stores
(1550+)

Health &
Beauty Care
Chains
(550+)

• Mannings (350+)
• Watsons (200+)

Independent
drug stores
(1000+)

Supermarkets
(629+)

Multi-brand
Shops
(99)

Health and
Organic
Stores
(35)

• PARKnSHOP (300+) • A Beauty Bar (6) • Green dot dot (25)
• Organic Plus (8)
 Fusion
• Bey∅rg (8)
 International
• Joyce Beauty (13) • Greenfield
Organic (2)
 Taste
• Mekim (60)
 SU-PA-DE-PA
• Mi Ming Mart (10)
• Wellcome (329)
• MINT Organics (2)
 Market Place by Jasons
 Jasons
 3hree Sixty
 Oliver’s the Delicatessen

* ( ) represent the no. of stores at respective distribution channels
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BRICKS AND MORTAR
RETAIL STORES
IN HONG KONG

No. of Stores

3

Positioning

Medium - Premium

Target Customer

Local & Tourist

Harvey Nichols Hong Kong
www.harveynichols.com
Harvey Nichols Hong Kong is an upscale luxury fashion
outlet. It offers many of the world’s most prestigious
brands in womenswear, menswear, accessories
and beauty.

Hong Kong is a small city, and it is
convenient for consumers to visit brickand-mortar retail shops to buy what they
want. Shoppers in Hong Kong are keen
to go to physical stores where they can
touch, feel and experience the products.

1. DEPARTMENT STORES
Cosmetics and skincare products are
usually direct selling at the beauty
counters in large department stores in
Hong Kong. These high-end beauty
counters normally stock international
branded products while some brands
operate at the department stores on
consignment model.
1.1 Department Stores – Luxury
Beauty Counters
Facesss
www.labconcepthk.com
Nestled in Queensway Plaza (Admiralty) and Ocean
Terminal (Tsim Sha Tsui) and Times Square (Causeway
Bay), Facesss features over 100 international skincare,
makeup, body & hair and fragrance brands.
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It has 3 beauty locations in Hong Kong: Beyond
Beauty located in the Landmark in Central, Pacific
Place in Admiralty, as well as Beauty Bazaar Harvey
Nichols in Tsim Sha Tsui.
No. of Stores

3

Positioning

High - Premium

Target Customer

Local & Tourist

Lane Crawford
www.lanecrawford.com
Lane Crawford is a global luxury fashion, beauty
and lifestyle department store, offering the largest
assortment of designer brands in Asia. It stocks
designers from around the world in womenswear,
menswear, shoes and accessories, lingerie, jewellery,
cosmetics and home and lifestyle.
Based in Hong Kong and China, Lane Crawford is
Asia’s premier fashion retail, brand management and
distribution group. The Group is operating luxury
department stores and boutiques, free-standing
branded stores, e-commerce and omni-channel
operations.
It is located at 4 premium shopping malls in Hong
Kong - ifc mall in Central, Canton Road in Tsim Sha
Tsui, Times Square in Causeway Bay and Pacific Place
in Admiralty with a dedicated home store.
No. of Stores

4

Positioning

High - Premium

Target Customer

Local & Tourist
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1.2 Department Stores –
Consignment Model
AEON
www.aeonstores.com.hk
Listed on the Hong Kong Stock Exchange in 1985,
AEON (previous known as JUSCO), is a Japanese-style
department store in Hong Kong.
AEON Stores mainly manages shopping malls and
other retail shops such as supermarkets, discount
shops, home places, convenience stores and
department stores. They offer low-cost and convenient
daily necessities to customers including food, clothes,
household items and electrical appliances. Currently,
it operates 9 AEON stores with beauty counters.
There are 4 shop-in-shop AEONBODY stores in AEON,
mainly offering natural and organic skincare products
from international.
No. of Stores

9

Positioning

Mass - Medium

Target Customer

Local

CitySuper Group
Founded in 1996 by a Japanese retail manager, City
Super Group opened its first store in Causeway Bay, a
popular shopping hub, with the plan of creating Hong
Kong’s first-of-its-kind “Mega Lifestyle Specialty Store”.
Targeted at diverse customer segments, City Super
currently operates 21 Hong Kong stores, providing a
diverse range of merchandise categories including
food and beverages, wine and lifestyle products,
across the three store brands, namely, CitySuper, LOGON and cookedDeli.
CitySuper
www.citysuper.com.hk
CitySuper is an upmarket supermarket offering
specialist products and luxury imported goods. Some
CitySuper retail outlets also offer household goods,
stationery and cosmetics. There are currently 4
CitySuper stores in Hong Kong.
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Logon
www.logon.com.hk
LOG-ON is a lifestyle store featuring trendy products
from around the world including stationery, fun gadgets
and photographic items, fashion, travel accessories,
beauty and wellness products in their LOG-ON stores.
There are currently 13 LOG-ON stores in Hong Kong.
No. of Stores

21

Positioning

Medium - High

Target Customer

Local & Expat

Sogo
www.sogo.com.hk
Sogo commenced its operations in 1985, the largest
Japanese-style department store. Sogo is one of the
major shopping landmarks for Hong Kong people
and tourists. Sogo is characterized by the “one-stop
shop”, “shop-in-shop”, “Japanese style” and “customer
oriented” concepts, which offer quality goods and
services, customer convenience, and comfortable and
pleasurable shopping environment.
Sogo in Causeway Bay and Tsim Sha Tsui offers a wide
selection of mid to high-end products from European
to Japanese brands, from skincare to fashion, from
jewellery to home and audio and entertainment.
No. of Stores

2

Positioning

Medium - Premium

Target Customer

Local & Tourist

UNY, APITA
www.unyhk.com

YATA
www.yata.hk

Unicorn Stores (HK) Ltd. (formerly known as UNY (HK)
CO., LTD.) was established in 1985. It opened its first
store in Cityplaza since 1987, and later expanded the
business to the Kowloon side. In 2018, UNY (HK) Co.,
Ltd was acquired by Henderson Investment Limited
and was officially renamed as “Unicorn Stores (HK)
Limited” and continued to operate APITA in Tai Koo
and UNY in Lok Fu.

YATA is a department store and supermarket chain
previously operated by Japanese-owned Seiyu Group.
It was acquired by Hong Kong developer Sun Hung Kai
Properties in 2005 and has since actively expanded
in Hong Kong. YATA promotes itself as a modern
Japanese lifestyle destination with over half of its
products imported from Japan including personal care,
children & babies, skincare and cosmetics products.

APITA is a Japanese style shop offering a diverse
range of lifestyle and beauty products.

YATA department stores in Mongkok, Shatin and
Tsuen Wan are well-positioned to service visiting
Chinese tourists.

UNY is a Japanese-style retailer that specialises
in unique merchandising with creative
marketing concepts.
No. of Stores

2

Positioning

Mass - Medium

Target Customer

Local & Expat

No. of Stores

11

Positioning

Mass - Medium

Target Customer

Local

Wing On
www.wingonet.com
Established in 1907, the Wing On Department Stores
Group is one of the largest and best known retailers
in Hong Kong with 4 outlets providing a wide range of
food & grocery, homeware, household, personal care,
children & babies, fashion and cosmetics products.
There are beauty counters located in all Wing On
stores. Wing On has also operated a NETshop to
provide omni-channel shopping experience to their
customers.
No. of Stores

4

Positioning

Medium - High

Target Customer

Local & Expat
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2. BEAUTY SPECIALTY

No. of Stores

39

STORES

Positioning

Mass - Medium

Target Customer

Local & Tourist

Sa Sa
www.sasa.com
Listed on the Stock Exchange of Hong Kong, Sa Sa is
a leading cosmetics retailing group in Asia.

Consumer demands in Hong Kong are
increasingly sophisticated, which are
driving the growth of specialised beauty
retailers in Hong Kong. Major chains are
offering an assortment of international
beauty and skincare products while
a number of them are selling parallelimported brand name products.
Bonjour
www.bonjourhk.com
Listed on the Stock Exchange of Hong Kong, Bonjour
Holdings Limited is one of the leading cosmetics retail
chains in Hong Kong and is widely recognized by
citizens and tourists.
Bonjour currently runs 39 retail stores in Hong Kong,
Macau and Guangzhou. Most of these retail stores
are located in prime locations. The Group provide
products of exclusively-distributed international brands
and private labels. Currently, the Group sells over
20,000 kinds of featured products, covering skincare,
cosmetics, fragrance, health food, hair and body care.
No. of Stores

39

Positioning

Mass - High

Target Customer

Local & Tourist

The Group sells over 700 brands, covering over
18,000 skincare, fragrance, make-up and hair care,
body care products, health and beauty supplements
under international brands including own-brands and
exclusive products. Its extensive regional retail network
currently comprises of over 270 stores in Asia, as
well as one La Colline specialty store. The Group’s
e-commerce arm, sasa.com and mobile app, provide
online shopping service to customers from over
100 countries.
In addition to selling its own-brand products, Sa Sa
is one of the largest cosmetics sole agent, managing
over 180 exclusive international beauty brands in Hong
Kong, with services that include brand management,
marketing, sales and distribution.
No. of Stores

270+

Positioning

Mass - Premium

Target Customer

Local & Tourist

The following beauty specialty chain stores are all like
Bonjour and Sa Sa stores except they are smaller. They
offer diverse range of mass market branded products,
including skin care, perfumery, make-up, personal care
and trendy items.
Angel Beauty Bar
www.angel.com.hk
Aster Cosmetics
www.aster.com.hk

Colourmix Cosmetics
www.colourmix-cosmetics.com
Colourmix cosmetics retail outlets offer young women
a diverse range of branded products, including skin
care, perfumery, make-up, personal care and trendy
items. In addition, Colourmix provide its exclusive
cosmetics products, which are mainly brands from
Switzerland, Italy, Japan and Korea.
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No. of
Stores

Positioning

Angel Beauty Bar

3

Mass - Premium

Aster Cosmetics

4

Mass - Premium

11
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3. PHARMACY STORES

No. of Stores

350+

Positioning

Mass - Medium

Target Customer

Local & Tourist

Watsons
www.aswatson.com
Watsons is Asia’s leading health and beauty retailer,
currently operating over 7,200 stores – more than
1,500 of which are pharmacies, in 13 Asian and
European markets.

Mannings and Watsons are the two
major health and beauty care chains with
extensive network of stores throughout
Hong Kong and Macau.
There are also over a thousand
independent pharmacy stores operating
around the clock in Hong Kong, providing
a comprehensive choices of healthcare
and personal care products for local
consumers and Chinese tourists.
3.1 Health and Beauty Care Chains
Mannings
www.mannings.com.hk
Mannings is one of the brands in Dairy Farm Group.
Mannings is Hong Kong’s largest health and beauty
products chain store, with more than 350 outlets,
providing a wide range of healthcare, personal care,
skincare and baby care products.
The chain has been awarded by the Hong Kong Retail
Management Association’s through their Mystery
Shopper Program as the “Best Service Retailer” for six
consecutive years.

Watsons operates around 260 stores in Hong
Kong and Macau, of which over 60 have in-store
pharmacies, making Watsons the No. 1 Pharmacy
Network in Hong Kong. Watsons also has specialised
concept stores to provide a wide range of beauty,
health, wellness, mother and baby skincare products in
its Watsons Health and Watsons Baby stores.
Watsons has been the No. 1 Pharmacy/ Drugstore
brand in Asia*. In Europe, Watsons is also the leading
Health & Beauty retailer in Ukraine.
No. of Stores

200+

Positioning

Mass - Medium

Target Customer

Local & Tourist

3.2 Independent drug stores
Conveniently located at the street level, independent
drug stores are usually small in scale and family
owned. They are primarily retailing personal care
and pharmaceutical products for local consumers.
In recent years, there is a significant increase in the
number of drug stores in Hong Kong to capture the
growing demand of personal care products from
Chinese consumers. Many of them are located in the
prime locations such as Causeway Bay and Mongkok,
as well as Sheung Shui where most of the Chinese
tourists are visiting.
No. of Stores

1000+

Positioning

Mass - Medium

Target Customer

Local & Tourist

Mannings is tailored to open new concept stores,
namely Mannings Plus offering an assortment of
products for inner and outer health and Mannings Baby
providing a comprehensive health and beauty range
for pregnant mothers and babies.
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4. SUPERMARKETS

Su-Pa-De-Pa
Su-Pa-De-Pa was opened by A.S. Watson in 2012 as
an all-in-one supermarket / department store inside
the Domain Shopping Mall in Yau Tong. “Su-Pa” and
“De-Pa” are the Japanese words for “supermarket” and
“department store” respectively.

Supermarket
Brand

In Hong Kong, there are two major
supermarket chains, namely The Dairy
Farm Group and A.S. Watson Group.
These supermarkets are popular among
local consumers for daily grocery,
personal necessities and household
products shopping.

4.1 A.S. Watson Group
www.aswatson.com
A.S. Watson Group, has more than 300 distribution
points in Hong Kong under different supermarket brand
names, targeting different income groups.
PARKnSHOP
PARKnSHOP is the second largest supermarket chain
in Hong Kong with 149 physical stores and an online
store, offering a large variety of imported goods, as
well as fresh fruit and vegetables and many non-food
items.

Fusion, International and Taste
Fusion, International and Taste are A.S. Watson’s
medium-end to high-end brands. A number of
ParknShop supermarkets in the middle-class suburbs
were rebranded to Fusion, International and Taste
in the last few years to offer an enhanced shopping
experience to local consumers. These supermarkets
are billed as a “lifestyle” food stores and stock a large
variety of imported goods, as well as fresh fruit and
vegetables and many non-food items.
14
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No. of
Stores

Positioning

ParknShop

149

Mass

Fusion

63

Medium - High

International

14

Medium - High

Taste

14

Medium - High

Su-Pa-De-Pa

1

Premium

4.2 The Dairy Farm Group
www.dairyfarmgroup.com
The Dairy Farm Group operates 329 supermarkets in
Hong Kong under several retail brands. Dairy Farm
operates its supermarkets under four different brands
to maximise its coverage across different customer
segments in Hong Kong.
Wellcome
Wellcome is the largest supermarket chain in Hong
Kong with over 70 years of history, offering a wide
range of food and non-food items including health
food, baby products and daily necessities for local
consumers.
Market Place by Jasons, Jasons,
3hreeSixty, and Oliver’s the Delicatessen
Market Place by Jasons, Jasons, 3hreeSixty, and
Oliver’s the Delicatessen are the upscale retail store
brands within Dairy Farm’s portfolio. These retail stores
offer consumers a combination of medium to high-end
international and customised assortment of foods and
non-food products.
With a growing heathy living trend, there are dedicated
shelf space in these upscale stores for organic, natural
& wholesome foods. It also offers an extensive range
of earth-friendly household products, non-chemically
based personal care items and wellness-related
lifestyle products.

Supermarket
Brand

No. of
Stores

Positioning

Wellcome

283

Mass

Market Place by
Jasons, Jasons

43

High - Premium

3hreeSixty

2

Premium

Oliver’s the
Delicatessen

1

Premium
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5. MULTI-BRAND SHOPS

chosen especially for Asian skin. It owns 8 stores in
Hong Kong, or which all of them are located at highend shopping malls.
No. of Stores

8

Positioning

Medium - Premium

Target Customer

Local & Expat

Joyce Beauty
www.joyce.com
Joyce Beauty has established itself as a destination
in Asia featuring a portfolio of niche beauty products.
Joyce Beauty presented in the flagship Joyce multi-

There is a growing number of multibrand shops specialising in the niche and
exclusive beauty segment. These stores
offer a wide assortment of natural and
organic brands as well as imported health
& lifestyle products for consumers to
choose from in one destination.

It currently has 13 locations (including 4 in Lane
Crawford) in Hong Kong. It is continuing to expand its
presence in Hong Kong and China.
No. of Stores

13

Positioning

High - Premium

Target Customer

Local & Tourist

A Beauty Bar
www.abeautybar.com.hk

Mekim
www.meka.com.hk

With 4 stores operating in Hong Kong and 2 in Macau,
A Beauty Bar is promoted as a one-stop wellness
home. It promotes experiences of beauty services and
shopping in a one-stop shop, providing a healthy and
beautiful lifestyle.

Mekim first started in the 1980s distributing
pharmaceutical and personal health care products.
In 1995, Mekim set up the first Meka outlet, retailing
personal health care products of well-known
international brands. There are around 60 Meka
stores in Hong Kong and one in Macau.

A Beauty Bar is keen on investing their resources and
marketing efforts to introduce and build new skin care,
make up and beauty brands in the market.
No. of Stores

6

Positioning

Medium - Premium

Target Customer

Local & Expat

BEYØRG
www.beyorgbeauty.com
Founded in 2005, BEYØRG has created unique stores
whose portfolio is distinguished by an exclusive
selection of the most sought-after natural and organic
beauty products, including the world’s most innovative
and ground-breaking brands. Its products range from
skin and body care items to make-up and accessories
16

brand stores, and as standalone boutiques, offers
exclusive skincare, hair and body care, makeup and
fragrances and niche brands.
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No. of Stores

60

Positioning

Mass - Medium

Target Customer

Local

Mi Ming Mart
www.corp.mimingmart.com
Mi Ming Mart Holdings Limited (MMM) is a multi-brand
retailer which operate ten retail stores under the brand
of “MI MING MART” (“彌明生活百貨”) in Hong Kong.
MMM offers a wide range of beauty and health
products, which can mainly be categorised into
skincare products, cosmetic products and food and
health supplements, with the majority of its brands are
from Australia.
No. of Stores

10

Positioning

Medium - High

Target Customer

Local & Expat

Mint Organics
www.skincorner.com.hk
Owned by Skincorner, there are 2 MINT Organics in
Hong Kong. It offers internationally well-known organic,
natural and green beauty products from Australia,
Bulgaria, France, Malaysia, South Korea, the United
Kingdom and the United States.
The stores provide a comprehensive range of products
from daily skin care, sun protection, cosmetics, to hair,
body care, to baby care, aromatherapy products, and
nutritional supplements. MINT Organics has recently
launched Australian certified organic skincare brand
Mukti Organics in their stores.
No. of Stores

2

Positioning

Medium - High

Target Customer

Local & Expat

Understanding beauty and health retailers in Hong Kong
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6. HEALTH AND
ORGANIC STORES

Organic Plus
www.organicplus.com.hk
Organic Plus is a retailer and importer of healthy,
organic and environmentally-friendly products. It has
been recognised by the Hong Kong Organic Resource
Centre for “Quality Organic Retailer” awards from 2014
to 2018.
Organic Plus provides a comprehensive range of
organic food & beverage products including frozen
meat, processed food, skincare, health supplement,
probiotics, baby food & baby formula, wines and
non-alcoholic beverages. It also offers speciality
products that are gluten-free, non-GMO, dairy-free,
nonhydrogenated oils and chemical-free.

There is a steady growth of retail
stores specialising in the natural and
organic segment. These stores provide
a variety of food & grocery, skincare
and food supplement, personal care,
household cleaning products to Hong
Kong consumers.

Green Dot Dot
www.greendotdot.com
Green Dot Dot is a brand name of food and nonfood items that represent healthy, natural and
environmentally friendly. It is a healthy organic
retail chain that provides food & beverage products
from Australia, Canada, USA, New Zealand, Taiwan,
Mainland China and Europe. Traditionally, its main
product category is food items, the product line has
lately extended to the non-food categories such
as household products, detergent, cotton product,
cosmetics, health tablets etc.

No. of Stores

8

Positioning

Mass - Medium

Target Customer

Local & Expat

Greenfield Organic
www.organicgreenfield.com.hk
Established in 2014, Greenfield Organic is a natural
and organic health store in Hong Kong, offering a
comprehensive range of organic food items including
health supplements and superfoods, body care
products & natural material household use products.
Greenfield Organic’s own super food brand,
Greenfield Super Food Chlorophyll, is formulated and
manufactured in Australia.
No. of Stores

2

Positioning

Mass - Medium

Target Customer

Local

Green Dot Dot operates 23 retail stores at residential
areas and major train stations, as well as 26 points-ofsale at supermarkets and department stores.
No. of Stores

23

Positioning

Mass - Medium

Target Customer

Local & Expat
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7. AUSTRALIAN
BRAND STORES

More Australian beauty brands started
to open their standalone brand stores
offering experiential aspects to consumers
in Hong Kong.

Aesop
www.aesop.com
Established in Melbourne in 1987, Aesop is a skin, hair
and body-care label in Australia. Aesop has 10 stores
in Hong Kong.
No. of Stores

10

Positioning

High

Target Customer

Local & Expat

Blackmores
www.blackmores.com.hk
Blackmores is Australia’s most trusted vitamin and
dietary supplement brand in Hong Kong and Asia.
In addition to Blackmores store in Hong Kong, it also
has thousands points of sales in major pharmacy chain
stores such as Watsons and Mannings in the region.

20

No. of Stores

1

Positioning

Medium - High

Target Customer

Local & Tourist
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ONLINE RETAILERS

In Hong Kong, e-commerce is
consistently growing. Despite the majority
of retail sales are still happening in stores,
with the improvement of local logistics
capabilities in recent years, online
shopping is slowly gaining market share
in Hong Kong.

1. RETAILER’S OWN
WEBSITE

Retailers are evolving their brick-and-mortar strategy
by setting up an online platform to draw customers into
their stores. A number of local retailers have started
to offer online to offline (O2O) shopping and home
delivery options to diversify from physical retailing.
Many traditional stores operate online purchasing
platforms and B2C mobile applications to complement
their physical store networks, such as:
AEON		
www.aeoncity.com.hk
Bonjour online shop
www.bonjourhk.com
CitySuper
online.citysuper.com.hk
Lane Crawford
www.lanecrawford.com.hk
Manning’s
www.mannings.com.hk
Sa Sa dot com
www.sasa.com
WatsonsMall
www.watsonsmall.com
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2. E-COMMERCE
PLATFORMS IN HONG KONG

HKTVmall
www.hktvmall.com
E-commerce player HKTVmall is a major online
platform for discounted grocery and consumer
products in Hong Kong.
HKTVmall first came into operation in February 2015
in Hong Kong. It is one of the leading business-toconsumer e-commerce platforms. HKTVmall offers
over 180,000 SKUs of food, consumer and lifestyle
products from its inventory and over 2,700 local
merchants.
HKTVmall has invested in an Automated Pick & Pack
System since the beginning of 2018 to increase their
order-handling capability. It also operates over 50
physical showrooms in major residential areas to
capture growing opportunities in the local O2O market.
No. of Stores

51

Positioning

Mass - High

Target Customer

Local

3. CROSS-BORDER
E-COMMERCE PLATFORMS
IN CHINA
Many Hong Kong retailers have also expanded into
China’s cross-border e-commerce to capture the
country’s enormous demand for apparel, sporting
goods, beauty, food and wine, baby and maternity
products and homewares and lifestyle products.
They set up online brand stores in China’s major
established e-commerce marketplaces:
Alibaba through its properties Taobao and Tmall, it is the
biggest e-commerce platform, used for everything from
clothing to the most random objects.

JingDong (JD.com) is a competitor to Alibaba with a focus on
electronics (they sell everything, but Chinese users would go
to JD first when buying electronic appliances)

Weidian (WeChat store) is China’s biggest WeChat mobile
e-commerce platform

WeiPinHui (VIP.com) is selling discounted cosmetic products,
mostly foreign brands

Netease Kaola (kaola.com) is mainly selling maternal & baby
products, cosmetics, clothing footwear and bags

Suning (suning.com) is another e-commerce platform
focusing on electronics

Yihaodian (yhd.com) is mostly focusing on food and
daily groceries
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HONG KONG BEAUTY
AND HEALTH TRADE
EVENTS

COSMOPROF
13 - 15 NOV 2019
WWW.COSMOPROF-ASIA.COM

LOHAS EXPO
21 - 23 FEB 2020
WWW.LOHASEXPOHK.COM

NATURAL & ORGANIC ASIA
1 - 3 SEP 2020
WWW.NATURALPRODUCTS.COM.HK
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AUSTRADE CONTACTS
If your company is looking to export from Australia and
visit these markets, Austrade’s team of English and
Chinese-speaking business advisers in Hong Kong is
ready to assist you.

Please contact the Austrade Hong Kong team:
Gareth Simpson
Trade and Investment Commissioner,
Hong Kong & Macau
Email: HongKong@austrade.gov.au
Tel: +852 2588 5303

Valerie Chan
Business Development Manager
Email: valerie.chan@austrade.gov.au
Tel: +852 2588 5309

For more information about the dynamic Hong Kong
markets and how Austrade can help you, please visit
our website: www.austrade.gov.au
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